Value Map - Data

Spreadsheet for developing Social Value and SROI analysis. See guidance tab for further details.
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The subjective wellbeing of
. ) the volunteer that results from Regular volunteering
Volunteers 450 Time 2,415,582 Jvszfi? :ﬁ"c";jb";u":c";::‘as"y sjf"m‘:::"sfgc:mw"h 3|volunteering (source: working 450|Average 2 (HACT & Fujiwara 3,666 25% 24% 17% 33% 522,917 0 522,917, 350,354, 234,737 0 0 522,917, 522917 350,354 234,737 0 0
9 group, focus groups, survey, 2018)
external research)
Willingness to pay for
children's participation Willingness to pay for
Sense of being a good parent 2 (source: working group, focus 2,345| Average 2 coaching (Munster 902 75% 0% 0% 50% 264,399 0 264,399 132,199 0 0 0 264,399 264399 132,199 0 0 0
Juvenile membership - groups, survey, external GAA 2015)
parents 1 044 ubscrptions & 29177552 wesks of club actvies Tosomren
9% proportion of assets & 775 targeted at children
camps fees Satisfaction with friendships Satisfaction with
Friendships w;fnm ":zud“?cfu":mrz; 919|Significant 2 friendships 22,182 50% 0% 50% 0% 5,096,315 0 5,096,315 5,096,315 5,096,315 5,096,315 5,096,315 5006,315| 5096,315| 5096315 5096315 5006315 5096315
g group, groups, (Powdthavee 2008)
survey, external research)
Non-playing membership Satisfaction with friendships )
subscriptions & 52 weeks of bar availability and made at the club (source: Satisfaction with
Non-playing members 995 sets abar| 186353 e Friendships B e o 806 Significant 2 friendships 22,182 50% 0% 50% 0% 4,469,673 o|  4469673| 4469673 4,469,673 4460673 4,469,673 4460673| 4,469,673 4,469,673 4,469,673| 4,469,673 4469673
prop 29 9 group, groups, (Powdthavee 2008)
income survey, external research)
Cost of renting
Venue renters 1gg| Rental fees & proportion 137,188| 52 weeks of events atclub | Successful events 4|Satisfaction with rentals 180| Limited 1 equivalent space in 396| 25% 0% 50% 0% 26,730) 26,730 26,730 ) ) 0 ) 26,730 26,730 ) ) 0 0
of bar income (source: survey) local area (consultant
research)
Stated increase in profit over
On-site enterprises 7|Rent 101,228|7 small business operations | Increased profit 1 I':; ﬁ;{‘ss“:‘l:f\zy”';:;ﬁe 7|Limited 1 ;‘;’r'“"ag(bes' 144,610] 90% 0% 40% 0% 60,736 60,736 60,736 0 0 0 0 60,736 60,736 0 0 0 0
research)
52 weeks of active support of Belonging to a social group Relativel Membership of social
upporters X undraising monies X ense of belonging 'source: working group, X " group . o b o o 444, 444, 444, 444, 444, 444, 444, 444, 444, 444, 444, 444,
Support 3,977| Fundraisi 78,054 20 i Sense of belongi 5 i 3460/ ety 2 HACT & 2,088| 0% 60% 50% 0% 1,444,896 0| 1444896 144489 1,444,896 1,444,896 1444,89 1,444,896 1444,896| 1444,896| 1444896 1444,896| 1,444,896
survey, external research) 9 Fujiwara 2018)
. 10 primary schools receiving ] ] )
Schools 18 A‘xiss ‘;’ "'ﬁhes & 74,764| coaching and facilies usage | Reduced pressure on school 5| Cost g (5°“r°e')°"“”“ 1 Re'a";ve'y‘ 2 C‘f' ::"’;"95 (best 3,048 0% 15% 0% 0% 46,634 0 6,634 46,634 46,634 46,634 46,634 46,634 16,634|  46634|  46634| 46634 46634
ancillary faciliies by i & furthor 8 schocts one interviews, survey) significant estimate)
335 business names Stated increase in profit over Vi Stated increase in
Sponsors 335|Sponsorship 54,0000 D S o Increased profit 2| the year (source: one-to-one 70| | 2 ot (Sorvey) 1,000 75% 0% 75% 0% 4,375| 0 4,375, 4375, 0 0 0 4,375, 4,375, 4,375, 0 0 0
Y interviews, survey) P Y)
el (oures g High! Goud overal sl
Improved health 2| g oo groums Sguwey 1,820 s\é’nif?canl 2 (HACT & Fujiwara 22723 25% 5% 0% 0% 29,466,050 0 0 0 0 0 0 20,466,050| 29,466,050| 29,466,050 0 0 0
extenal research) 2018)
Adult playing membership Training and matches for 37 Z"o":;g‘:eizsﬁrz:_yv'&km Willingness to pay for
Players 1,938 subscriptions & 50,609 weeks of year and a further 5 | Improved skills 5| crocp. Tacus arouns, sures 1,880 Significant 2 coaching (Munster 1,631 50% 0% 75% 10% 344,957 0 0 0 0 0 0 344957  344957| 310461 279415 251473| 226326
proportion of assets weeks of camps group, focs roups, e, GAA 2015)
S v o —
Friendships e o e, 1,860 Significant 2 friendships 22,182 50% 0% 50% 0% 10,314,630 0 0 0 0 0 0 10,314,630 10,314,630| 10,314,630| 10,314,630| 10,314,630| 10,314,630
g group, groups, (Powdthavee 2008)
survey, external research)
- The value of cultural heritage
Governing bodies g:ﬁ;z’;’;ﬁ“z‘:gf":‘: 18,822 1 well-functioning club Gr::"” ga";za’:gﬁ:"“'e and 5|(source: one-to-one L’:mi’; 1 Input data 6,274 0% 0% 0% 0% 18,822 18,822 18,822 18,822 18,822 18,822 18,822 18,822 18,822 18,822 18,822 18,822 18,822
9 preserved and g interviews, external research)
Perception of a good A good
Local community members | 27,000|Nothing 0 in and around club ?;ﬂﬁ;ﬁ'ﬁfﬁgﬁm'gm 5 ;ﬁ(’i‘:;';"r;ﬁ g‘:‘:;ez 400 Limited 2 ;‘:‘gg’.’r";’gmm 1,971 0% 28% 80% 0% 113,530 0 113,530 113,530 113,530 113,530 113,530 113,530 113530| 113530 113530] 113530 113,530,
external research) 2018)
3,408,375 [Total [ 52,194,663 [ 106,288 12,069,026  11,676,798] 11,424,607 11,189,870] 11,189,870
Present value of each year 106.288.20]  11.660.895|  10.900.4 J 10.304.341] 9.751,3@ 9421.570]
Total Present Value (PV) 52.144.835
Net Present Value (PV minus the 2646
investment) 48,736,460
Social Return (Value per amount 155
invested) -




